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RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

  

 

18990101- Principles of Management Semester - 1 

Course Bachelor of Commerce(Hons.)(B.Com.(Hons.))  

Type of Course Core 

Prerequisite  

 

 

 

CourseObjective 

1. To understand the process of business management and its functions 

2. To familiarize the students with current management practices. 

3. To understand the importance of ethics in business 
4. To acquire knowledge and capability to develop ethical practices for effective management 

 

Teaching Scheme(Contact Hours) Examination Scheme 

 

Lecture 
 

Tutorial 
 

Lab/Practical 
 

Credit 

Theory Marks Practical Marks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

Course Content T-Teaching Hours| W- Weight age 

Sr. Topics T W 

1 Management anditsvariousfunctions 23 26 

1. Definition, nature, scope and function of management, Different schoolsof Management Thoughts (Scientific 
Management by F.W.Taylor& 14principlesofHenryFayol),ManagementHierarchy(Ch.1,2,3–Principlesand Practice 
ofManagement byL.M.Prasad) Planning: Nature, Purpose / Significance, Types of planning, Steps 
inplanning,planningpremises,DecisionMaking:typesofdecisions,impedimentsinsounddecisionmaking,stepsindecisionm 
akingprocess.(Ch.6,10–PrinciplesandPracticeofManagementbyL.M.Prasad) 

2 Organizing, Delegation 22 24 

1. Organizing :Nature, importance, process, formal & informal organizations, Organizational Charts Departmentation: 
Definition, Basesofdepartmentation,Typesoforganizationstructure- 
functional,divisional,project,matrixorganization.Authority:definition,types,responsibility&accountability 

2. Delegation: definition, steps in delegation, obstacles to delegation 
andtheirelimination,whatisdecentralizationandcentralization.(Ch.11to15– Principles and Practiceof Management 
byL.M.Prasad) 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

  

3 Directing 23 26 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

  

 

 1. Directing: 

Nature, importance, role & functions of 
supervisorLeadership:leadershipstyles,Communication:Concept,importance,process,types,barriersandbreakdownofc 
ommunication(Ch.22,25,26–PrinciplesandPracticeofManagement byL.M.Prasad) 

2. Social responsibility of business: Responsibility of business towardsvariousstakeholders,responsibility ofbusinessto 
saveenvironment.(Ch.5–PrinciplesandPracticeofManagementbyL.M.Prasad),(Ch.3- 
Managementby -Stoner,Freeman&Gilbert,PHI) 

4 HumanResourceManagement 22 24 

Course Content T-Teaching Hours| W- Weight age 

Sr. Topics T W 

 1. Anoverview,HumanResourceplanning,Recruitment,SourcesofRecruitment,selection:process,concept of 
socialization/induction, performance appraisal, 
Training,Motivation:Concept,designingofrewardsystem,Maslow’stheory.(Ch.18,19,23 – Principles and Practice of 
Management by L.M.Prasad)Controlling:Meaning,importance,typesofcontrol,process,andcontroltechniques.(Ch.27,28– 
PrinciplesandPracticeofManagementbyL.M.Prasad) 

Total 60 100 

 

Suggested Distribution Of Theory Marks Using Bloom's Taxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weight age 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 

Course Outcomes  

At the end of this course, students will be able to: 

 
CO1 

Use management skills in actual work situations by learning how to plan and make effective decisions, drawing from different 
management approaches and applying them in real-world scenarios. 

CO2 
Effectively use organizing and authority delegation in real work settings, showcasing the skill to choose the right 
organizational structures for practical problem-solving. 

 
CO3 

Demonstrating adept use of directive leadership through motivational Communication to achieve business objectives, while 
upholding corporate ethical obligations towards economic prosperity, social well-being, and environmental sustainability. 

CO4 Cultivate practical hr. skills, including the application of effective controlling techniques, to succeed in real-world 
organizational settings. 

 

Reference Books  



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

  

1. Principles&Practicesof Management L M Prasad HimalayaPublishingHouse 

2. EssentialsofManagement HaroldKoontz&Weihrich TataMcGrawHill 

3. Business Policy and Strategic Management WilliamF Gluck FrankBros&Co. 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

  

 

18990102 – Fundamentals of Accounting Semester -1 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse Core 

Prerequisite  

 

 
CourseObjective 

1. To understand the fundamental concepts and principles of accounting, including 
accounting standards and IFRS. 

2. To learn the accounting process, including accrual and cash basis accounting, and the rules 
of debit and credit. 

3. To develop skills in preparing final accounts and rectifying accounting errors. 
4. To gain knowledge of various methods of charging depreciation and their accounting 

treatments. 
 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 TheoreticalFramework: 23 26 

IntroductiontoAccounting,MeaningandScopeofaccounting,Accounting Concepts and Principles, Business Entity, Going 
Concern,Cost,MoneyMeasurement,Realization,Accruals&Periodicity,AccountingConventions:Consistency,Prudence(Conser 
vatism),MaterialityandFullDisclosures,AccountingStandards:Concepts,Objectives,Benefits,AccountingPolicies,InternationalF 
inancialReportingStandards (IFRS):NeedandproceduresofIFRS 

BasicConcepts 
1. Objective and Functions of Accounting, Book Keeping and Accounting,AccountingCycleandClassification, 

BasicAccountingTerms 

2 AccountingProcess: 22 24 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

  

AccountingProcess: 

i. Basis of Accounting: Accrual basis and cash basis, Types of accounts:Personal, Real and Nominal, Rules of debit 
and credit, Journal Entries,Introductionofjournalandvariousledgers-Examplesrelatedtorecording the 
transaction into journal, posting into ledger, balancing &preparationoftrialbalance. 

3 FinalAccounts&Rectificationoferror 23 26 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

  

 

 FinalAccounts&Rectificationoferror: 

Accounting Errors,Types ofErrors,Errorsaffecting to TrialBalanceand Errors which are not affecting to Trial 
balance, Rectification- oferrorsaffectingtrialbalance.Preparationoftrialbalance,Profitand 

1. Loss Accountand BalanceSheet 

4 Depreciation accounting 22 24 

Depreciationaccounting: 
Purposeofchargingdepreciation;Factorsaffectingdepreciation;Methods of charging Depreciation: Straight Line Method (Single 
Assetand Addition of Asset), Written Down Value Method (Single Asset 
andAdditionofAsset),AnnuityMethod(SingleAsset),SinkingFundMethod(SingleAsset);Computationandaccountingtreatmentofd 
epreciation 

Total 90 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
Appreciation of the scope and the field of accounting 

CO2 Developing familiarity with basic concepts and principles related to some foundational themes of accounting 

CO3 Understand the various terms used in accounting system. 

CO4 Give an insight into the basics of accounting concepts and principles to prepare to students to have the foot hold in accounts. 

 

ReferenceBooks  

1. AnIntroductiontoAccountancy S.N.Maheswari,S.K.Maheswari VikasPublishingHouse 

2. FinancialAccounting TulsianP. C. PearsonEducation 

3. FinancialAccounting VRajshekhran&R.Lalitha PearsonEducation 

4. PrinciplesofAccountancy R.L.Gupta,V.K.Gupta SultanChand&Sons 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

  

 

 

18000101- Foundation course in English Semester - 1 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse AECC 

Prerequisite  

 
 

 
CourseObjective 

1. To master the fundamentals of grammar, including parts of speech, 
articles, tenses, sentence formation, and clauses. 

2. To enhance understanding and application of tenses, punctuation, 
and degrees of comparison. 

3. To develop vocabulary skills, including roots, prefixes, suffixes, 
homonyms, synonyms, and antonyms. 
4.  To improve self-confidence and self-management through the analysis of body language and its 

impacts. 
 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 - - 4 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 Fundamentalsofgrammar 15 25 

• Fundamentalsofgrammar 

PartsofSpeech(Noun,Pronoun,Adjective,Verb,Adverb,Conjunction,Preposition,Interjection) Article 

Tense:Applicationoftenseswithrespecttotime,Alltenses&theirSub-divisions 

2 Fundamentalsofgrammar 15 25 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

  

• Fundamentalsofgrammar 

FormingofSentences&Clauses,"WH's  Concepts,UnderstandingSentences, Punctuation I, 
Degree of comparison I (Positive, 

Comparative&Superlative),Tenses(Introduction&Usage) 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

  

 

3 Fundamentalsofgrammar 15 25 

• Fundamentalsofgrammar 

Modal VerbsAuxiliaries 
Vocabulary(Roots,Prefix,Suffix,Homonyms,Synonyms&Antonyms) 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

4 Self-improvement 15 25 

• Self-improvementSelf ConfidenceSelf-Management 

• Analyzingthe bodylanguage 

• Bodygestures 

• AnalyzingbodylanguagesDo'sand Don'ts 

• Impactsofbodylanguage 

Total 60 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
Understand and execute the English grammar and vocabulary. 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

  

ReferenceBooks 

CO2 
Make aware about barriers to communications with ethical context and benefit of listening 

CO3 
Make effective and impressive communicative skills by proper reading process. 

CO4 
Perform better presentation and communication using proper body language and several writing skills. 

 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

  

 

1. HighSchoolEnglishGrammar& Composition Wren&Martin Blackie 

2. Learn English vocabulary at aGlance Dr.RakeshBharadwaj RishabhPublications 



SubjectSyllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

 

 

18120101- Environmental Studies 
 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.)) Semester-1 

TypeofCourse AECC 

Prerequisite  

 

 
CourseObjective 

1. Master core concepts and methods from ecological and physical sciences and their application in 
environmental problem solving. 

2. Master core concepts and methods from economic, political, and social analysis as they pertain to the 
design and evaluation of environmental policies and institutions. 

3. Appreciate the ethical, cross-cultural, and historical context of environmental issues and the links 
between human and natural systems. 

4. Understand the transnational character of environmental problems and ways of addressing them, 
including interactions across local to global scales. 
5. Apply systems concepts and methodologies to analyze and understand interactions between social and 

environmental processes. 
 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 - - 4 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 ThemultidisciplinarynatureofenvironmentalstudiesEnvironmentalScience 15 25 

ThemultidisciplinarynatureofenvironmentalstudiesEnvironmentalScience– 
definition,scope&importance,Evolutionoftheuniverse,originoftheearth;solarsystem;evolutionoflife;atmosphereoftheprimitive 
earth,abioticcomponentofenvironment,Environmentalbalance,balanceinO2andCO2inair;thermalbalance; 

balancein predator and preypopulation 

2 Ecology 15 25 

Ecology 

Ecology&itsbranches,scopeofEcologyanditsrelationtootherdivisions of sciences; autecology and synecology, Concept and 
structureof ecosystem, functions of ecosystem, Types of Ecosystems, Concept ofhabitat; ecological niche; guild, Significance 
of ecological adaptation;ecological adaptation in plants and animals- Zeric adaptations in 
plantsandanimals;adaptationsofplantsandanimalstoaquatichabitat; 

arborealadaptationsinplantsandanimals 

3 Ecosystem 15 25 



SubjectSyllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

 

Ecosystem 

Concept and scope of environmental chemistry, chemical toxicology,hazardouschemicals, carcinogens,occupier, effluentetc. 
The natural cycles of the environment, Ozone depletion –causes andeffects; Global warming – major greenhouse gases, 
causes and effects;Acid rain –causes and effects, Acid – base reactions in water, 
Chemistryofdecayingcompounds,CaseStudies.Earth-Itsinteriorandsurface, Layers of the earth, Earth’s Crust: Formation of 
Rocks Major landformsandtheirtransformation,Denudationand itsagents:Weathering– Mechanicalandchemical- 
Agentsofweathering,Compositionofsoil,formationandtypesofsoils. 

4 BiogeochemicalcyclesandEnvironmentalPollution 15 25 
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RU-RSMS-B.COM.(HOUS.)-(2020-21) 
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 BiogeochemicalcyclesandEnvironmentalPollution 

Biogeochemicalcycles,Carboncycle,Nitrogencycle,Phosphoruscycle,Oxygen cycle, Watercycle 

EnvironmentalPollution 

TypesofEnvironmentalPollution,WaterPollution,AirPollution,Land 

andNoisePollution,CurrentIssuesinenvironmentsciences 

Total 90 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 
 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 Understand key concepts from economic, political, and social analysis as they pertain to the design and evaluation of 
environmental policies and institutions. 

CO2 
Appreciate concepts and methods from ecological and physical sciences and their application in environmental problem 
solving. 

 
CO3 

Appreciate the ethical, cross-cultural, and historical context of environmental issues and the links between human and 
natural systems. 

CO4 Reflect critically about their roles and identities as citizens, consumers and environmental actors in a complex, interconnected 
world. 

 

ReferenceBooks  

1. Textbook of Environmental ErachBharucha Second edition,2013 Universities Press (India) Private Ltd, Hyderabad. 

2. Environmental Sciences Daniel B Botkin& Edward A Keller John Wiley & Sons. 



SubjectSyllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

 

 

18990103 – IndianEconomy  

Course BachelorofCommerce(Hons.)(B.Com.(Hons.)) Semester-1 

TypeofCourse GE 

Prerequisite  

 

 
CourseObjective 

1. To understand the concept, significance, and factors of the business environment and their 
relationship with business planning. 

2.  To analyze the economic development of India, focusing on the contribution of various sectors and 
current industry scenarios using data and graphical presentations. 

3.  To examine the structure of major Indian industries, including electronics, automobile, textiles, and 
the role of MNCs and WTO in India. 

4. To explore the importance of infrastructure and human resource development in the Indian economy, 
with a focus on railways, road transport, power, and the IT sector.. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 IntroductiontoBusinessEnvironment 23 25 

IntroductiontoBusinessEnvironment 

BusinessEnvironment:Concept,significance,environmentalfactors;relationship between business and environment − 
business planning andenvironment.IndianBusinessEnvironment:conceptandimportance– 

NeedofenvironmentalstudiesforBusiness,NaturalResources,Environmental Protection –Policiesand Legislations. 

2 EconomicsofDevelopment 22 25 

EconomicsofDevelopment 

Determinants,majorissuesofdevelopment,Indiaasadevelopingeconomy,contributionofdifferentsectors(primary,secondary 

andtertiary)toIndianeconomy.CurrentScenarioofVariousindustrieswith 

Data,InformationandGraphicalpresentationwithFactsandFigures 

3 StructureofIndianIndustries 23 25 



SubjectSyllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

 

StructureofIndianIndustries 

Major industries – Electronics, Automobile, Textiles, Development ofPrivate Sector - MNC in India, WTO and India - 

SWOT Analysis ofIndianEconomy 

4 Infrastructure in Economic 22 25 



SubjectSyllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -1 

 

 

 

 Infrastructure in Economic 

Meaning and Importance - Major issues in infrastructure with specialreference to Railways, Road transport and Power 
– Development of ITSectorforinIndia–itscontributionstoIndianeconomyImportanceof 
Human resources development- Major thrust areas in human resourcedevelopment 

Total 90 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

 
CO1 

This course offers a comprehensive study of Indian business environment along with the need for environmental studies in 
business, and environmental protection with relevant policies and legislations 

CO2 
This course examines economic development in India, covering determinants, major issues, sectoral contributions, and 
current industry scenarios using data and graphics. 

CO3 This course analyses major industries in India, private sector development, including MNCs, India's relationship with the WTO, 
and conducts a SWOT analysis of the Indian economy. 

CO4 This course explores infrastructure challenges in railways, road transport, and power sectors, the IT sector's development 
and contributions to the Indian economy, and the importance and key areas of human resource development 

 

ReferenceBooks  

1. BusinessEnvironment SarojUpadhyay AsianBooks PvtLtd 

2. EssentialsofBusiness Environment K.Aswathappa HimalayaPublishingHouse 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 
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18990201- Auditing and Corporate Governance Semester - 2 

Course Bachelor of Commerce(Hons.)(B.Com.(Hons.))  

Type of Course Core 

Prerequisite  

 
 

 
CourseObjective 

1. To understand the fundamental concepts and objectives of auditing, including its advantages, 
limitations, and the distinction between auditing and accounting. 

2. To learn the procedures of audit, including routine checking, test checking, vouching, and the 
principles of internal control, check, and audit. 

3. To explore the conceptual framework, importance, theories, and models of corporate governance, 
including board committees and green governance. 
4. To analyze corporate governance failures, codes, and standards, along with the concept of 
Corporate Social Responsibility (CSR) and its provisions under the Companies Act 2013. 

 

Teaching Scheme(Contact Hours) Examination Scheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

Theory Marks Practical Marks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

Course Content T-Teaching Hours| W- Weight age 

Sr. Topics T W 

1 Meaning and Definition Of Auditing 23 26 

Meaning and Definition Of Auditing; Objectives of Auditing; Advantages and limitations of Auditing; 
Distinction between Accounting and Auditing; Auditing v/s Investigation; Qualification and Qualities of an 
Auditor; Classification of audit or types of audit; Auditing and Assurance standards 

2 Procedure of Audit 22 24 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

Procedure of Audit: Routine checking; Test checking or sample checking; Audit in Depth; Vouching and its 
concepts; 

Internal Control; Internal Check; Difference between internal control, internal check and internal audit; 
Rights and duties of an auditor 

3 Conceptual Frame Work 23 26 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

 

 Conceptual Frame Work, Importance, Theories and modelsof CorporateGovernance; Board Committees; Green 
governance; Clause 49 of “Listing Agreement”; Shareholders activism 

4 Major Corporate Governance Fail 22 24 

Course Content T-Teaching Hours| W- Weight age 

Sr. Topics T W 

 Major Corporate Governance Failure; Code and standards on Corporate Governance; Corporate governance Code in India; 
CSR: Concept of CSR; Strategic Planning and Corporate Social ResponsibilityCSR and CorporateGovernance; CSR provisions 
under the Companies Act 2013; CSR Committee; CSR Models, Codes, and Standards on CSR 

Total 60 100 

 

Suggested Distribution Of Theory Marks Using Bloom's Taxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weight age 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 

Course Outcomes  

At the end of this course, students will be able to: 

 
CO1 

This course aims to help students grasp the concepts of auditing and assurance standards, all explained in a clear 
and straightforward manner. 

CO2 
This course provides a comprehensive overview of audit procedures and aimed at equipping students with 
practical skills for auditing processes in various industries 

 
CO3 

This course provides a comprehensive overview of corporate governance and green governance. 

CO4 This course offers a comprehensive study of major corporate governance and CSR provisions under the Companies 
Act 2013. 

 

Reference Books  

1. Auditing Principles and Practice Ravinder Kumar and Virender Sharma PHI Learning 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

2. Auditing Theory and Practice A. K. Singh, and Gupta Lovleen Galgotia Publishing 

3. Corporate Governance: Theory and Practice Anil Kumar Indian Book House 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

 

18990202 – Business Mathematics Semester -2 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse Core 

Prerequisite  

 

 
CourseObjective 

1. To understand the fundamental concepts of set theory and real numbers, including 
operations on sets and the properties of absolute values. 

2. To learn matrix algebra, including the properties of determinants, operations on matrices, 
and methods for solving linear equations. 

3. To explore the concepts of functions and limits, including Cartesian products, relations, 
and standard formulae. 

4. To develop knowledge in coordinate geometry, including the Cartesian coordinate system, 
calculation of distances, slopes, and various forms of the equations of lines. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 Set theory and Real No 23 26 

Set theory and Real No 
1. Sets, subsets, equality of two sets, null sets, universal set, complement of a set, Union and intersection of sets, 

difference of two sets, Venn diagram, laws of algebra of sets, De Morgan’s laws, Cartesian product of two sets 
(theoretical examples based on two or more sets are excluded).Real No, absolute value and its properties (without 
proof). 

2 Matrix Algebra 22 24 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

Matrix Algebra 

Definition of determinants, Basic properties of determinants (without proof), Solutions of linear equations in 
two and three variables using Cramer’s formula, Definition of a Matrix, Types of Matrices, Equality, Addition, 
Subtraction of Matrices, Scalar Multiplication of a Matrix, Multiplication of two Matrices, Transpose of a 
Matrix, Orthogonal Matrix, Adjoint of a Matrix, Inverse of a Matrix, Solution of linear equations in two and 
three variables using inverse Matrix. 

3 Function & Limit 23 26 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

 

 Function & Limit 
Cartesian product of sets, relation, function, concept and examples, limit, concept of limit, standard 
formulae and related Examples. 

4 Coordinate Geometry 22 24 

Coordinate Geometry: 
Cartesian coordinate system, distance between two points, slope of line, slope of parallel and perpendicular lines, equation of 
line (i) two point form (ii) point slope form (iii) intercept form (iv) two intercept form (v) general form. 

Total 90 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
Identify the properties of real numbers and recall the classification of real numbers. 

CO2 Explain the properties of different types of matrices and describe the inverse of a matrix 

CO3 Apply the concept of limits to find derivatives and solve problems involving continuity and limits. 

CO4 Analyse the properties of conic sections in the Cartesian plane and evaluate the geometric significance of 
advanced coordinate transformations. 

 

ReferenceBooks  

1. Business Mathematics V.K.Kapoor. S. Chand and sons, New Delhi. 

2. Business Mathematics Allen. R.G.D Macmillan India. 

3. Business Mathematics Dr. AmarnathDikshit& Dr. Jinendra Kumar Jain. New Literature publishing company, Mumbai. 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

 

18000201- Soft Skills and Personality Development Semester - 2 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse AECC 

Prerequisite  

 
 

 
CourseObjective 

1. To understand the meaning and importance of soft skills, including 
communication, empathy, leadership, time management, and conflict 
resolution, and to distinguish between soft skills and hard skills. 

2. To identify and analyze habits, including the principles for forming 
and breaking habits, and leveraging the Zeigarnik Effect for 
productivity and personal growth. 

3. To explore the concept of personality development, including the 
elements, determinants, and the creation of a personal development 
plan. 
4. To develop self-management skills, including time management, emotion and stress management, 

conducting a SWOT analysis, and understanding etiquettes, manners, and personal grooming. 
 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 - - 4 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 Introduction to soft skill 15 25 

Introduction to soft skill 
Meaning and introduction to soft skill, Types of soft skill (communication, empathy, leadership, time 
management, observation, conflict resolution, listening skill,) Difference between soft skill and hard skill, IQ,SQ,EQ 
and emotion competence 

2 Habits 15 25 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

Habits 
Guiding Principles, Identifying Good And Bad Habits, Habit Cycle; Breaking Bad Habits, Using The Zeigarnik Effect 
For Productivity And Personal Growth, Forming Habits of Success 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

 

3 Personality development 15 25 

• Personality development 

Meaning of personality, elements of personality 

Determents of personality 

Personal development plan 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

4 Self-management skill 15 25 

Self-management skill 
Time management (planning, scheduling and meeting) 
Emotion and stress management 
SWOT analysis 
Etiquettes and manners 

• Personal grooming (Appearance, Dressing ) 

Total 60 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
Understand introduction to soft skill. 

CO2 
Explain good and bad habits. 

CO3 
Apply determents of personality and personal development plan. 

CO4 
Analyse time management (planning, scheduling and meeting) emotion and stress management 
swot analysis. 



Subject Syllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

 

ReferenceBooks  

1. Soft skill know the self and know the world Dr. K. Alex –S.chand PHL learning Pvt. Ltd. , new delhi 

2. Personal growth and wealth Dale Carnegie , Napoleon Hill, Dr. Joseph Murphy 



SubjectSyllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

 

18120201- Disaster Management 
 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.)) Semester-1 

TypeofCourse AECC 

Prerequisite  

 

 
CourseObjective 

1. To provide an overview of disasters in India, including definitions, global and national scenarios, 
vulnerability, climate profiles, and types of disasters. 

2. To understand the evolution and institutional framework of disaster management in India, including 
historical perspectives, current structures, and the Disaster Management Act of 2005. 

3. To explore strategies for disaster prevention, mitigation, preparedness, and response for various 
types of disasters. 
4.  To analyze the policies and guidelines related to disaster management, including the National Policy 

on Disaster Management, National Plan on Disaster Management, and the National Action Plan on 
Climate Change. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 - - 4 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 Disasters in India - An Overview 15 25 

Disasters in India - An Overview: 
Introduction, Definition, Disasters not new to Mankind, Disasters – Global Scenario, Vulnerability Profile of India, Climate 
Profile, Cause and Effect of Disasters, Types of Disasters 

2 Institutional Framework 15 25 

Institutional Framework: 
Evolution of Disaster Management in India, Disaster Management during British Administration and Post-Independence, 
Emergence of Institutional Arrangement in India, Organization and Structure of Disaster Management, Disaster Management 
Framework, Present Structure for Disaster Management in India, Disaster Management Act, 2005, Different committees and 
authority associated with disaster management 

3 Prevention and Mitigation 15 25 

Prevention and Mitigation; Preparedness and Response 

Introduction, Prevention and Mitigation; Preparedness and Response regarding different disasters 

4 Policy and Guidelines 15 25 



SubjectSyllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy 

Policy and Guidelines: 

Introduction, National Policy on Disaster Management (NPDM), National Plan on Disaster Management, Focus and 
Objectives of Guidelines, Management of Droughts, National Action Plan on Climate Change, Rules notified under the 
Disaster Management Act, 2005 

Total 90 100 

 



SubjectSyllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

 

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 
 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 Identify the types of disasters prevalent in India and recall recent major disasters that have impacted the country. 

CO2 
Explain the hierarchical structure of disaster management institutions and describe the coordination mechanisms 
among different agencies during disasters. 

 
CO3 

Apply prevention and mitigation strategies to specific disaster scenarios and propose customized measures based 
on the unique characteristics of different regions 

CO4 Analyse the alignment of disaster management policies with international best practices and evaluate the impact 
of policy changes on the overall resilience of communities. 

 

ReferenceBooks  

1. Disaster Management Harsh K. Gupta Universities Press, 2003 

2. Disaster Management K. Palanivel J. Saravanavel S. Gunasekaran Allied Publishers Pvt. Ltd 



SubjectSyllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

 

18990203 – Micro and Macro Economics  

Course BachelorofCommerce(Hons.)(B.Com.(Hons.)) Semester-2 

TypeofCourse GE 

Prerequisite  

 

 
CourseObjective 

1.  To understand the fundamental concepts and definitions of economics, including scarcity, 
equilibrium, and the nature and scope of economics as both a science and an art. 

2.  To explore the theory of demand and its elasticity, various utility concepts, and consumer behavior 
through cardinal and ordinal approaches. 

3.  To analyze the concepts, nature, and importance of macroeconomics, including the theories of wages, 
interest, and employment. 

4. To study monetary theories, including the Quantity Theory of Money, the Modern Theory of Money, 
and Keynes’s Theory of Money and Price. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 Micro Economics 23 25 

Micro Economics: 
Definition and Concepts of Economics: Wealth, Welfare, Scarcity and Growth Oriented definitions, Concept of 
Scarcity, Optimum Utilization and Equilibrium, Various Forms of Equilibrium. Nature and Scope: Economics as a 
Science and Art, Normative and Positive Science, Relation with other subjects. Micro and Macro Economics. 
Inductive and Deductive methods of Economic Analysis. 

2 Micro Economics 22 25 

Micro Economics: 
Theory of Demand and its Elasticity; Definition, Types and Measurement of Elasticity. Concept and Types of 
Utility. Cardinal Approach;, Law of Diminishing Marginal Utility, Law of Equi-diminishing Marginal Utility. 
Consumer Surplus.Ordinal Approach; Indifference Curves: Meaning, Assumptions, Indifference Map and 
Properties. Consumer Equilibrium, Price, Income and Substitution Effects-Hicks’ Approach. Practical Problems. 

3 Macro Economics 23 25 



SubjectSyllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

Macro Economics: 
Concept, nature, importance,limitations, difference between micro and macro-economics, significance.Theories of 
wages, Interest and employment. 

4 Macro Economics 22 25 



SubjectSyllabus 

RU-RSMS-B.COM.(HOUS.)-(2020-21) 

Semester -2 

 

  

 

 Macro Economics: 
Monetary Theories – Quantity theory of Money,Modern theory of Money, Keynes’s Theory ofMoney and 
Price. 

Total 90 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

 
CO1 

Define business economics and identify the key components of business economics. 

CO2 
Explain the relationship between business and economics and summarize the main goals of business economics. 

CO3 Apply basic economic concepts to real-world business scenarios and predict the economic implications of specific 
business decisions. 

CO4 Evaluate the impact of economic trends on business strategies and assess the economic factors influencing a specific 
industry 

 

ReferenceBooks  

1. Macroeconomics David Colander, McGraw-Hill Education 

2. Macroeconomics Dornbusch, Fischer and Startz McGraw-Hill Education 

3. Macroeconomics Olivier Blanchard Pearson Education 

4. Macroeconomics Richard T. Froyen Pearson Education 



Subject Syllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

18000301-ACADEMICWRITING Semester - 3 

Course Bachelor of Commerce(Hons.)(B.Com.(Hons.))  

Type of Course Ability Enhancement Course 

Prerequisite  

 
 

 
CourseObjective 

1. ThecourseAcademicWritingfocusesontheskillsandbasicelementsofacademicwriting.Theaimof this 
course is to increase students’ agency as writers by acquiring both the theoretical knowledge and 
practical skills necessary to produce texts for the interdisciplinary academic discourses. 

2. Effectivelydealwithcounterargumentsinordertopresentamorecompellingargument 
3. Practicetherevisionskillsnecessaryfortheaccomplishmentofawritingproject 
4. Constructivelycritiquetheirownandpeers'writing,withanawarenessofthecollaborativeandsocial 
aspects of the writing process 

 

Teaching Scheme(Contact Hours) Examination Scheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

Theory Marks Practical Marks 
Total 

Marks SEE CIA  

4 - - 4 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

Course Content T-Teaching Hours| W- Weight age 

Sr. Topics T W 

1 Introduction of academic writing 15 25 

1. Introduction of academic writing 
2. Importance of academic writing 
3. Basic rules of academic writing 
4. English in academic writing I &II 

• Vocabulary and grammar 
• Elements of writing 
5. Styles of research writing 
• Types of academic writing 

Process of academic writing 

2 Plagiarism, citation and reference 15 25 



Subject Syllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

1. Introduction 
2. Tools for the detection of plagiarism 
3. Avoiding Plagiarism 
4. Literature review 

• Introduction 
• Source of literature 
• Process of literature review 
• Online literature database 
• Literature management tools 
• Referencing 

Citation 

3 The Writing Process 15 25 



Subject Syllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

 1. Report writing 
2. CV writing 
3. Job application 
4. Types of letters–Business letters 
5. Cover letter 

4 Notice of Meeting 15 25 

Course Content T-Teaching Hours| W- Weight age 

Sr. Topics T W 

 1. Memo 
2. Notice 
3. Agenda 
4. Minutes of Meeting 
5. Business correspondence 
6. How to write mails–do’s and don’ts 

Total 60 100 

 

Suggested Distribution Of Theory Marks Using Bloom's Taxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weight age 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 

Course Outcomes  

At the end of this course, students will be able to: 

 
CO1 

Developindependentperspectivesandargumentsviapersuasivesupportandsuccessfulincorporationofresearch,thus developing 
their own voice and creating a balance between their own voice and source summaries. 

CO2 
Practicetherevisionskillsnecessaryfortheaccomplishmentofawritingproject. 

 
CO3 

Constructivelycritiquetheirownandpeers'writing,withanawarenessofthecollaborativeandsocialaspectsofthewriting process. 

CO4 Proceedthroughthevariousstagesofthewritingprocesstoattainclarityandcompleteness 

 

Reference Books  

1. Academic Writing: A Handbook for International Students(Text Book) 
By Stephen Bailey | Routledge 



Subject Syllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

2. Academic Writing,Anti-PlagiarismAndCitations(TextBook) 
ByVinodKumarKanvaria|Shipra Publications 

3. WritingSkills–MethodsandPractice(TextBook) 
ByARKidwaiSherinSherwani|VIVABOOKS-ORIGINALS|1stEdition,Pub.Year2019 

4. BusinessCorrespondenceAndReportWriting(TextBook) 
ByRCSharma,KrishnaMohan|McGrawHillEducation|5thEdition 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

18000302 – BUSINESS STATISTICS Semester -3 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse GenericElective 

Prerequisite  

 

 
CourseObjective 

- Tofamiliarizestudentswiththepsychologicalresearchandbasicsofstatisticalmethodsandtoolsused in 
descriptive statistics of quantitative research. 
- TounderstandMean,Median&Modeoperations. 
- ToFamiliarisewithseveralProbabilityandProbabilitydistribution. 
- TounderstandSimpleCorrelationandRegressionAnalysis. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 StatisticalDataandDescriptiveStatistics 23 26 

1. NatureandClassificationofdata:univariate,bivariateandmultivariatedata;time-seriesandcross-sectionaldata 
2. MeasuresofCentralTendency 
3. Mathematicalaveragesincludingarithmeticmean,geometricmeanandharmonicmean.Propertiesandapplications. 
4. PositionalAveragesModeandMedian(andotherpartitionvaluesincludingquartiles,deciles,andpercentiles) 

(including graphic determination) 
5. MeasuresofVariation:absoluteandrelative.Range,quartiledeviation,meandeviation,standarddeviation,andtheir 

coefficients, Properties of standard deviation/variance 
6. Skewness:Meaning,MeasurementusingKarlPearsonandBowley’smeasures;ConceptofKurtosis 

2 ProbabilityandProbabilityDistributions 22 24 

• TheoryofProbability.Approachestothecalculationofprobability;Calculationofeventprobabilities.Additionand 
multiplication laws of probability (Proof not required); Conditional probability and Bayes’ Theorem (Proof not 
required) 

• Expectationandvarianceofarandomvariable 
• Probabilitydistributions: 

i. Binomialdistribution:Probabilitydistributionfunction,Constants,Shape,Fittingofbinomialdistribution 
ii. Poissondistribution:Probabilityfunction,(includingPoissonapproximationtobinomialdistribution), 

Constants,FittingofPoissondistribution 
iii. Normaldistribution:Probabilitydistributionfunction,Propertiesofnormalcurve,Calculationofprobabilities 

3 SimpleCorrelationandRegressionAnalysis 23 26 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

1. CorrelationAnalysis:MeaningofCorrelation:simple,multipleandpartial;linearandnon-linear,Correlationand 
Causation,Scatterdiagram,Pearson’sco-efficientofcorrelation;calculationandproperties(Proofnotrequired). 
Correlation and Probable error; Rank Correlation 

2. RegressionAnalysis:Principleofleastsquaresandregressionlines,Regressionequationsandestimation;Properties of 
regression coefficients; Relationship between Correlation and Regression coefficients; Standard Error of Estimate 
and its use in interpreting the results. 

4 SamplingConcepts,SamplingDistributionsandEstimation 22 24 
 

   



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

 Populations and samples, Parameters and Statistics, Descriptive and inferential statistics; Sampling methods (including 
Simple Random sampling, Stratified sampling, Systematic sampling, Judgement sampling, and Convenience sampling) 
ConceptofSamplingdistributionsandTheoryofEstimation:PointandIntervalestimationofmeans(largesamples)and 
proportions. 

Total 90 100 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
Understandingfrequencydistribution 

CO2 Gettingknowledgeregardingbasicthingofpsychologicalstatistics 

CO3 Describeanddiscussthekeyterminology,conceptstoolsandtechniquesusedinbusinessstatisticalanalysis 

CO4 Understandandcriticallydiscusstheissuessurroundingsamplingandsignificance 

 

ReferenceBooks  

1. Statistics(Theory,Methods&Applications)(TextBook) 
ByD.C.Sancheti&V.K.Kapoor|SChandandsons,NewDelhi 

2. FundamentalofStatistics(TextBook) 
ByS.C.Gupta|HimalayaPublishingHouse 

3. StatisticsforManagement(TextBook) 
ByRichardILevinandDavidSRubin 

4. StatisticsforBusinessandEconomics(TextBook) 
ByR.P.Hooda|Macmilian,NewDelhi 



Subject Syllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

18040301-INTELLECTUALPROPERTYRIGHTS Semester - 3 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse SkillEnhancementCourses 

Prerequisite  

 
 

 
CourseObjective 

1. TorecognizetheimportanceofIPandtoeducatethepupilsonbasic 
concepts of Intellectual Property Rights. 
2. ToidentifythesignificanceofpracticeandprocedureofPatents. 
3. Tomakethestudentstounderstandthestatutoryprovisionsofdifferent 
forms of IPRs in simple forms. 
4. TolearntheprocedureofobtainingPatents,Copyrights,TradeMarks 
&amp;Industrial Design 

5. ToenablethestudentstokeeptheirIPrightsalive. 
 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 - - 4 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 INTELLECTUALPROPERTYRIGHTS–INTRODUCTION 15 25 

• Definition,MeaningandConcept 
• TypesofIntellectualProperty 
• TrademarksandServiceMarks 
• FederalRegistrationoftrademarks 
• Copyrights–Definition-FederalRegistrationofCopyrights 
• Patents–types-FederalRegistrationof Patents 
• TradeSecrets-ProtectionofTradeSecrets 
• GeographicalIndicationsandIPR 
• Agenciesresponsibleforintellectualpropertyregistration 
• roleofWTOandWIPO,tradesecrets,ethicsin IPR, 

2 TRADEMARKS 15 25 



Subject Syllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

• Introduction,DefinitionofTrademark 
• PurposeandFunctionofTrademark 
• TypesofMarks,AcquisitionofTrademarkRights 
• CommonLawRights-FederalRegistration-LawsandTreatiesGoverningTrademark-CategoriesofMarks- 

Protectable Matter 

• SelectingandEvaluatingaTrademark 
• TrademarkRegistrationProcesses 
• NewDevelopmentinTrademarks 

3 COPYRIGHTS 15 25 



Subject Syllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

    

• Introduction,Definition,Concept,HistoryofCopyrights 
• CommonLawRight,TheUnitedStatesCopyrightOffice,itsfunctionsandlegalprocesstogetcopyrights, 
• RightstoprepareDerivativeworks, 
• Rightsofdistributionandthefirstsaledoctrine, 
• Rightstoperformtheworkpublicly,OwnershipinDerivativeorCollectiveWorks 
• Copyright Registration 
• The Application for Copyright Registration 
• NewDevelopmentinCopyrights 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

4 PATENTS 15 25 

• Introduction, Definition, Concept 
• Law of Patents · Advantages of Patents 
• RightsUnderFederalLaw 
• PatentSearching&PatentApplicationProcess, 
• PatentPractice,OwnershipRights, 
• NewDevelopmentInPatents 

Total 60 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
Studentswilldemonstrateacomprehensivecomprehensionofintellectualpropertyrights(IPR)conceptsandtheirpractical 
implementations in the business domain. 

CO2 
StudentswillbecapableofutilizingacquiredexpertisetoassessandnavigateintellectualpropertychallengesrelatedtoIPR within 
real-world business contexts. 

CO3 
Studentswillapplytheirunderstandingofintellectualpropertyregulationstosafeguardandmanagevariousintellectual assets, 
contributing to the refinement of strategic business planning. 



Subject Syllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

CO4 
StudentswillevaluatethecriticalsignificanceofIPRininfluencingbusinessproceduresanddecisions,allthewhile maintaining a 
commitment to ethical and legal standards. 

 

ReferenceBooks  

1. ElementsofMercantileLaw(TextBook) 
ByN.D.Kapoor|33rdEd.,2012(SultanChand&Sons) 

2. TheIndianContractAct-1872(TextBook) 
ByS.N.Maheswari|HimalayaPublishingHouse 



Subject Syllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

3. BusinessLaw(TextBook) 
ByS.S.Gulshan|AnurangJainforExcelBooks 

4. ContractAct(TextBook) 
ByAvtarSingh|EasternBookCo 

5. BusinessLaw(TextBook) 
ByN.D.Kapoor|SultanChand&Sons 

6. TheManagementofIntellectualProperty(TextBook) 
BySatyawratPonkse 

7. LawRelatingtoPatents,Trademarks,Copyright,DesignsandGeographicalIndications(TextBook) 
ByBLWadhera 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

18990301-MARKETINGMANAGEMENT 
 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.)) Semester-3 

TypeofCourse Major(Core)Courses 

Prerequisite  

 

 
CourseObjective 

1. Theobjectiveofthiscourseistoprovidebasicknowledgeofconcepts,principles,toolsandtechniques of 
marketing. 
2. Thiscourseaimstofamiliarizestudentswiththemarketingfunctioninorganizations. 
3. ItwillequipthestudentswithunderstandingoftheMarketingMixelementsandsensitizethemto certain 
emerging issues in Marketing. 

4. ThecoursewilluseandfocusonIndianexperiences,approachesandcases. 
 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 Introduction: 23 26 

Nature, scope and importance of marketing; Evolution of marketing; Selling v/s Marketing; Marketing mix, Marketing 
environment:concept,importance,andcomponents(Economic,Demographic,Technological,Natural,Socio-Culturaland Legal). 

2 Product: 22 24 

Conceptandimportance,Productclassifications;Conceptofproductmix;Branding,packagingandlabeling;Product-Support 
Services; Product life-cycle; New Product Development Process; Consumer adoption process. 

3 Pricing: 23 26 

Significance. Factors affecting price of a product. Pricing policies and strategies. Distribution Channels and Physical 
Distribution: Channels of distribution - meaning and importance; Types of distribution channels; Functions of middle man; 
Factorsaffectingchoiceofdistributionchannel;Wholesalingandretailing;TypesofRetailers;e-tailing,PhysicalDistribution. 

4 Promotion: 22 24 

Natureandimportanceofpromotion;Communicationprocess;Typesofpromotion:advertising,personalselling,public relations 
& sales promotion, and their distinctive characteristics; Promotion mix and factors affecting promotion mix decisions; 

Total 90 100 

 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 StudentswillbeabletogetwideperspectiveandapplicationsofMarketingManagementintheirownfield 

CO2 
Studentswillbeabletoillustratemarketresearchskillsfordesigninginnovativemarketingstrategiesforbusinessfirms 

 
CO3 

Studentswillbeabletocoordinatethevariousmarketingenvironmentvariablesandinterpretthemfordesigningmarketing strategy 
for business firms 

CO4 Studentswillbeabletopracticemarketingcommunicationskillsrelevanttothecorporateworld. 

 

ReferenceBooks  

1. PrinciplesofMarketing(TextBook) 
ByPhilipKotler|PearsonEducation. 

2. Marketing:ConceptsandCases(TextBook) 
ByMichael,J.Etzel,BruceJ.Walker,WilliamJStantonandAjayPandit.|McGrawHillEducation 

3. BasicMarketing(TextBook) 
ByWilliamD.Perreault,andMcCarthy,E.Jerome|PearsonEducation 

4. PrinciplesofMarketing(TextBook) 
ByNeeruKapoor|PHILearning 

5. PrinciplesofMarketing(TextBook) 
ByRajendraMaheshwari|InternationalBookHouse 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

18990302 – FINANCIAL ACCOUNTING  

Course BachelorofCommerce(Hons.)(B.Com.(Hons.)) Semester-3 

TypeofCourse Major(Core)Courses 

Prerequisite  

 

 
CourseObjective 

1. Theobjectiveofthiscourseistointroduceproblemsoffinancialaccounting. 
2. Measuringandreportingissuesrelatedtoassetsandliabilitiesandpreparingthefinancialstatements. 
3. Studentsareexpectedtogaintheabilityofusingaccountinginformationasatool 
4. Applyingsolutionsformanagerialproblems,evaluatingthefinancialPerformance,andinterpretingthe 
financial structure. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 AdvancedAccountsofPartnershipFirm-I&II 23 25 

1. AdvancedAccountsofPartnershipFirm-I 
AdmissionofaPartner,Retirementand/orDeathofaPartner,(IncludingSimultaneousadmissionandretirement) 

1. AdvancedAccountsofPartnershipFirm- II 
DissolutionofPartnershipfirm,GradualRealizationofAssetsandPiecemeal,DistributionofCash,ProportionateCapital Method, 
Maximum Loss Method (Garner Vs Murray Rule) 

2 HirePurchaseandInstalmentPurchaseSystem&BranchAccounts 22 25 

1. HirePurchaseandInstallmentPurchaseSystem 
Meaning of Hire Purchase Contract, Legal Provisions, Accounting Treatment in the books of Hire Purchaser and Hire Vendor, 
MeaningofInstallmentsystem,DifferencebetweenHirePurchaseandInstallmentPurchasesystem,Re-possessionofGoods, 
Accounting Entries, Books of Buyer and Seller 

1. BranchAccounts 
Meaning,Objectives,Typesofbranches,PreparationofBranchAccounts,DebtorssystemandStockandDebtorsSystem 

3 ConsignmentAccounts&JointVenture 23 25 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

1. ConsignmentAccounts 
Meaning,Features,Concepts,DistinctionbetweenConsignmentandSale,TypesofCommission,ValuationofUnsoldStock, 
Goods-in-Transit, Abnormal Loss, Normal Loss, Accounting Methods (Cost and Invoice Price), Journal Entries, Ledger 
Accounts in the Books of Consignor and Consignee 

1. JointVenture 
Meaning,Features,DifferencebetweenJointVentureandPartnership,MethodsofAccounting,SeparatesetofBooks, Record in 
Co-Venture’s books and Memorandum Method, Journal and Ledger 

4 AccountingforNotforProfitEntities 22 25 

1. AccountingforNotforProfitEntities 
Meaning,Features,SpecialTerms,PreparationofReceiptsandPaymentAccount,IncomeandExpenditureAccountand Balance 
Sheet 

• FinalAccountsofProfessionals 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

Total 90 100 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create  

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

 
CO1 

Studentsareexpectedtogaintheabilityofusingaccountinginformationasatoolinapplyingsolutionsfor managerial 
problems, evaluating the financial performance, and interpreting the financial structure. 

CO2 
Exposedtovariousmethodsofdepreciationandinsuranceaccounting. 

CO3 Demonstrateinsightintosingleanddoubleentrysystemofaccounting 

CO4 Acquirethebasicconceptofaccountingterms 

 

ReferenceBooks  

1. AdvancedAccounting(TextBook) 
ByR.L.GuptaandM.Radhaswamy|SChand Publication 

2. FinancialAccounting(TextBook) 
ByTulsianP.C.|PearsonEducation 

3. AdvancedAccounting(TextBook) 
ByS.Kr.Paul|NewCentralBookAgencyPrivateLimites 

4. AdvancedAccountancy(TextBook) 
ByS.N.Maheshwari|VikasPublishingHouse 

5. ModernAccounting(TextBook) 
ByHanifandMukherjee|TMH 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

18990303-P-COMPUTERAPPLICATIONSINBUSINESS(P) Semester - 3 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse Major(Core)Courses 

Prerequisite  

CourseObjective 1. Toprovidecomputerskillsandknowledgetoenhancetheunderstandingandusefulnessof 
information technology tools for business operations. 
2. TounderstandtheusesandthebasicoperationsofMSoffice. 
3. TounderstandtheutilizationsofSpreadsheetsintermofworkfield. 

Togaindepthknowledgeaboutseveralspreadsheetoperationsforrealtimebusinessmanagement. 
 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

- - 4 2 - - 50 - 50 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 WordProcessing 24 25 

CreatingBusinessDocumentsusingtheMSWORDfacilities 

2 PreparingPresentations 22 25 

CreatingBusinessPresentationsusingMS.PowerPointfacilities 

3 SpreadsheetanditsBusinessApplications 24 25 

CreatingusefulBusinessapplicationusingMS.Exelfacilities 

4 CreatingBusinessSpreadsheet 22 25 

CreatingseveralspreadsheetoperationusingMS.Exelfacilities 

Total 92 100 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
Toapplyvariousterminologiesusedintheoperationofcomputersystemsinabusinessenvironment. 

CO2 TodeveloporprovidesupportforMISaccordingtobusinessorganizationalneeds 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

CO3 
TofacilitateknowledgeaboutapplicationofITineducation,commerce,businessandIndustry 

CO4 Tomakethestudentsmakeawareofthepayrollinformationandvouchers 

 

ReferenceBooks  

1. Introductiontocomputers(TextBook) 
ByPeterNorton|McGrewHill 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

2. ComputerFundamentals(TextBook) 
ByP.K.Sinha|BPBPublications, 6thEdition 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

 
 

 

18990303 – COMPUTER APPLICATIONS IN BUSINESS Semester – 3 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse Major(Core)Courses 

Prerequisite  

 

 
CourseObjective 

4. Toprovidecomputerskillsandknowledgetoenhancetheunderstandingandusefulnessof 
information technology tools for business operations. 
5. TounderstandtheusesandthebasicoperationsofMSoffice. 
6. TounderstandtheutilizationsofSpreadsheetsintermofworkfield. 
7. Togaindepthknowledgeaboutseveralspreadsheetoperationsforrealtimebusinessmanagement. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 - - 4 70 30 50 - 150 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 WordProcessing 23 26 

IntroductiontowordProcessing,Wordprocessingconcepts,UseofTemplates,Workingwithworddocument:Editingtext, Find 
and replace text, Formatting, spell check, Autocorrect, Autotext; Bullets and numbering, Tabs, Paragraph Formatting, 
Indent, Page Formatting, Header and footer, Tables: Inserting, filling and formatting a table; Inserting Pictures and Video; 
Mail Merge: including linking with Database; Printing documents 

2 PreparingPresentations 22 24 

Basicsofpresentations:Slides,Fonts,Drawing,Editing;Inserting:Tables,Images,texts,Symbols,Media;Design;Transition; 
Animation; and Slideshow. 

3 SpreadsheetanditsBusinessApplications 23 26 

Spreadsheet concepts, Managing worksheets; Formatting, Entering data, Editing, and Printing a worksheet; Handling 
operators in formula, Project involving multiple spreadsheets, Organizing Charts and graphs Generally used Spreadsheet 
functions:Mathematical,Statistical,Financial,Logical,DateandTime,Lookupandreference,Database,andTextfunctions 

4 CreatingBusinessSpreadsheet 22 24 

Creating spreadsheet in the area of: Loan and Lease statement; Ratio Analysis; Payroll statements; Capital Budgeting; 
DepreciationAccounting;Graphicalrepresentationofdata;Frequencydistributionanditsstatisticalparameters;Correlation and 
Regression, MS Project. 

Total 90 100 

 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

 
 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 3 

 

  

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
Toapplyvariousterminologiesusedintheoperationofcomputersystemsinabusinessenvironment. 

CO2 
TodeveloporprovidesupportforMISaccordingtobusinessorganizationalneeds 

CO3 
TofacilitateknowledgeaboutapplicationofITineducation,commerce,businessandIndustry 

CO4 Tomakethestudentsmakeawareofthepayrollinformationandvouchers 

 

ReferenceBooks  

1. Introductiontocomputers(TextBook) 
ByPeterNorton|McGrewHill 

2. ComputerFundamentals(TextBook) 
ByP.K.Sinha|BPBPublications, 6thEdition 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

 
 

 

18000401-PUBLICSPEAKINGANDCORPORATE COMMUNICATION Semester - 4 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse AbilityEnhancementCourse 

Prerequisite  

 
CourseObjective 

- Todeveloppresentationandoratoryskillstobecomereadyforjob. 
- Toadapttodifferentapproachesoforalandspecificcommunication. 
- Tofosterin-depthknowledgeaboutspecificcommunicationneeds. 
- ToprovideanoutlinetoeffectiveOrganizationalCommunication. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 - - 4 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours|W-Weightage 

Sr. Topics T W 

1 Interview 15 25 

Types-Preparationforinterview-do’sanddon’ts-selfintroduction-Howtohandlerejections.Selectiontest-types 

2 Presentationskills 15 25 

Presentationskills-knowyouraudience-guidelinesforaneffectivepresentation-commonflawsandovercomingthem- 
bodylanguageandtipsforgivingpresentation,Groupdiscussion,Debate,telephoneandemailetiquettes 

3 Corporatecommunication&Negotiation 15 25 

Essential corporate communication skills, Interpersonal Skills , Life management skills, Negotiation & Conflict 
management,Leadershipskills,Teamwork 

4 Communication 15 25 

Typesofbusinessmeetings,Fundamentalsoforalcommunication,Ethicsincorporatecommunication,roleofcultureinnational/inter 
nationalcommunication,persuasivecommunication 

Total 60 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

 
 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvaryslightlyfrom 
abovetable. 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

 
 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 Toimprovepublicspeakingskillsandutilizeprinciplesofeffectivelisteningasbothspeakerandaudience. 

CO2 Tocommunicateeffectivelyatthecorporatelevel. 

CO3 Developcommunicationskillsthatcanhelpastudentinhis/herprofessionallifetosociallife. 

CO4 
Gainincreasedconfidenceintheabilitytospeakinpublic,asevidencedbydecreasedanxietyandimprovedphysicalandvocaldelivery. 

 

ReferenceBooks  

1. AcademicWriting,Anti-PlagiarismAndCitations(TextBook) 
ByVinodKumarKanvaria|ShipraPublications 

2. AcademicWriting:AHandbookforInternationalStudents(TextBook) 
ByStephenBailey|Routledge 

3. WritingSkills–MethodsandPractice(TextBook) 
ByARKidwaiSherinSherwani|VIVABOOKS-ORIGINALS|1stEdition,Pub.Year2019 

4. BusinessCorrespondenceAndReportWriting 
ByRCSharma,KrishnaMohan|McGrawHillEducation|5thEdition 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

 
 

 

18000402-ENTREPRENEURSHIPDEVELOPMENT Semester - 4 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse SkillEnhancementCourses 

Prerequisite  

 

 
CourseObjective 

- Toprovideorientationtowardsentrepreneurshipasacareeroptionandencouragecreativethinkingforeffecti 
venessatworkandinlife. 
- Toknowthedifferenttypesofbusynessentities. 

- TogainknowledgeaboutBusynessplanpreparation. 
- Togainknowledgeaboutdifferentrulesofgovernmentfornewandexistingentrepreneurs. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 - - 4 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours|W-Weightage 

Sr. Topics T W 

1 FoundationsofEntrepreneurshipDevelopment: 15 25 

Meaning,DefinitionandconceptofEnterprise,EmergenceofEntrepreneurshipandtraitsofanEntrepreneur,characteristicsof an 
entrepreneur; his significance, classification of entrepreneurs; Entrepreneur and Economic development, Concept 
ofEntrepreneur. Women Entrepreneurs: Challenges to Woman Entrepreneurs, Achievements of Woman Entrepreneurs, 
RoleModelsofWomanEntrepreneurs. 

2 TypesofBusinessEntities: 15 25 

Micro, Small and Medium Enterprises. Concept of business groups and role of business houses and family business in 
India.Values,businessphilosophyandbehavioralorientationsofimportantfamilybusinessinIndia.Managerialrolesandfunctionsin 
asmallbusiness.Entrepreneurasthemanagerofhisbusiness. 

3 BusinessPlanPreparations: 15 25 

Sources of business ideas and tests of feasibility. Significance of writing the business plan/ project proposal. Contents 
ofbusinessplan/projectproposal.Designingbusinessprocesses,location,layout,operation,planning&control;preparationofprojec  
t report. Project submission/ presentation and appraisal thereof by external agencies, such as financial/non- 
financialinstitutions. 

4 EntrepreneurshipDevelopmentandGovernment: 15 25 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

 
 

Concept & need of EDP - Phases of EDP - Process of EDP, District Industries Centers (DICs),Industrial 
Developmentcorporation(IDC), State Financial corporation (SFCs), Commercial banks Small Scale Industries Development 
Corporations(SSIDCs), Khadi and village Industries Commission (KVIC), National Small Industries Corporation (NSIC), Small 
IndustriesDevelopmentBankofIndia(SIDBI)- 
RoleofCentralGovernmentandStateGovernmentinpromoting,grantsetc.relatedtoStartupIndia,StandupIndia,PradhanMantriMu 
draYojna(PMMY) 

Total 60 100 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

 
 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvaryslightlyfrom 
abovetable. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
LearnerswillpickupaboutFoundationofEntrepreneurshipDevelopmentanditstheories. 

CO2 
LearnerswillexploreentrepreneurialskillsandmanagementfunctionofacompanywithspecialreferencetoSMEsector. 

CO3 
Learnerswillidentifythetypeofentrepreneurandthestepsinvolvedinanentrepreneurialventure. 

CO4 
Learnerswillunderstandvariousstepsinvolvedinstartingaventureandtoexploremarketingmethods&newtrendsinentrepreneursh 
ip. 

 

ReferenceBooks  

1. EntrepreneurshipDevelopment(TextBook) 
ByS.S.Khanka|SultanChandPublishing 

2. EntrepreneurshipDevelopment,ProjectManagement(TextBook) 
ByNeetaBaporikar|HimalayaPublishingHouse 

3. EntrepreneurialDevelopment 
ByGuptaandShrinivasan|J.RcossPublishing,,Pub.Year2014 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

 
 

 

18000403-FUNDAMENTALSOFRESEARCH Semester – 4 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse GenericElective 

Prerequisite  

 
CourseObjective 

1. Tofamiliarizestudentswithbasicofresearchandtheresearchprocess. 
2. Todevelopanunderstandingofconceptofresearchmethod. 
3. Toidentifyvarioussourcesofinformationforliteraturereviewanddatacollection. 
4. Tohelpstudentsinconductingresearchworkandmakingresearchreports. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours|W-Weightage 

Sr. Topics T W 

1 BusinessResearch 23 26 

FeaturesofResearch,ImportanceofResearch,Purpose/Aims/ObjectivesofResearch,Qualities/CharacteristicsofAGoodResearch, 
Limitations of Research, Types of Research: Fundamental (or Basic) and Applied Research: Descriptive 
ResearchandAnalyticalResearch,QuantitativeResearchandQualitativeResearch,ConceptualResearchandEmpiricalResearch 

2 PlanningOfResearchAndResearchProcess 22 24 

Identifying, Evaluating and Formulating the Research Problems- Extensive Literature Survey- Writing a Primary Synopsis- 
Identifying and Labeling Variables - Setting Up Of Hypothesis- Preparing the Research Design- Determining the 
SampleDesign- Collecting of Data - Execution of the Project - Processing, Analysis and Interpretation of Data by Statistical 
Methods - 
TestingofHypothesisSelectionAndFormulationOfResearchProblemsResearchProblem,RequisitesorCharacteristicsofaGood 
Research Problem, Various Aspects of a Research Problem, Defining and Formulating a Research Problem, 
RelevantVariables,Hypothesis,SourcesofHypothesis,DifferentTypesofHypothesis 

3 ResearchDesign 23 26 

Essentials of Research Design, Types of Research Design: Exploratory Research-Descriptive Research - Causal Research - 
SamplingDesign-population-ProbabilityandNon-ProbabilitySampling-SamplingMethods-SamplingErrorsandBiases- 
MethodsofDataCollection-MethodsofCollectingPrimaryData 

4 MeasurementAndScaling 22 24 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

 
 

Essentials of Scaling (Criteria for Good Scaling)- Scales- Scale Classification- Scaling Techniques- Sources of Error 
inMeasurement-DevelopingaQuestionnaireDataProcessingProcessingstages– 
(1.Editing2.Coding3.Classification4.Tabulation) Reportwriting 

Total 90 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvaryslightlyfrom 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

  

 
 

abovetable. 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

  

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
Understandresearchdesign,methodologiesandanalysisinbusinessresearchmethods,includingkeyterms,classificationsandsyste 
maticapplicationsinaresearchproject 

CO2 
Generateideasandidentifycorebusinessproblemanddistilintoaresearchproblembasedonthescopeandobjectivesofthestudy,an 
d/orrelatetheproblemwithmajortheory 

CO3 
Analysepastliteratureforin- 
depthunderstandingonhowtheidentifiedproblemcouldbeaddressed,methodshavebeenfollowedanddevelopedaconceptualfra 
meworkintheexistingliterature 

CO4  

 

ReferenceBooks  

1. ResearchMethodology(TextBook) 
ByC.R.Kothari|NewAgeInternationalPublishers 

2. BusinessResearchMethodology 
ByJ.K.Sachdeva|HimalayaPublishingHouse 

3. BusinessResearchMethods(TextBook) 
ByCooper&Schiendler|McGrawHillIndia 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

  

 

18010401-HUMANRESOURCEMANAGEMENT Semester - 4 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse Major(Core)Courses 

Prerequisite  

 

 
CourseObjective 

1. DemonstrateabasicunderstandingofHRManagementandanalysetheissu 
esandstrategiesrequiredtoselectanddevelopmanpowerresources. 
2. TodevelopinnovativesolutionstotheproblemsinthefieldofHRM. 
3. DeveloptheabilitytolookatthetotalityofHRsituations. 
4. TohelpstudentsdevelopskillsforapplyingtheseconceptstothesolutionofHRchalle 
nges. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours|W-Weightage 

Sr. Topics T W 

1 HumanResourceManagement(HRM)andHumanResourcePlanning(HRP) 23 26 

1. HumanResourceManagement: Concept,Functions,Objectives,TheHarvardModal,Jobs&CareerinHRM 
2. HumanResourcePlanning:Concept,Importance,FactorsAffectingHRP,RequisitesforSuccessfulHRP 

2 RecruitmentandSelection 22 24 

1. Recruitment:Concept,Purpose,Importance,Sources,Process 
2. Selection:Concept,Process,Typesoftests,TypesofInterviews 

3 Promotion,DemotionandTransfer 23 26 

1. Promotion:Concept,Purpose,Types 
2. Transfer:Concept,Types,Reasons 
3. Demotion:Concept,Causes 
4. Absenteeism:Concept,Causes 
5. Separation:Concept,Forms 

4 CompensationandPerformanceAppraisal 22 24 

1. Compensation:Concept,Objectives,FactorsInfluencingCompensationLevels,WagePolicyinIndia 
2. PerformanceAppraisal:Concept,Process,Objectives,Methods,ProblemsofPA 

Total 90 100 

 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

  

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvaryslightlyfrom 
abovetable. 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

  

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
Todeveloptheunderstandingoftheconceptofhumanresourcemanagementandtounderstanditsrelevanceinorganizations 

CO2 TodevelopnecessaryskillsetforapplicationofvariousHRissues. 

CO3 Toanalysethestrategicissuesandstrategiesrequiredtoselectanddevelopmanpowerresources 

CO4 TointegratetheknowledgeofHRconceptstotakecorrectbusinessdecisions 

 

ReferenceBooks  

1. PersonnelManagement(TextBook) 
ByC.B.Memoria&S.V.Gankar|HimalayaPublishingHouse 

2. HumanResourceManagement(TextBook) 
ByC.B.Gupta|HimalayaPublishingHouse 

3. TextandCasesofHumanResourceManagement(TextBook) 
ByP.SubbaRao|HimalayaPublishingHouse 

4. HumanResourceManagement(Text&Cases)(TextBook) 
ByV.S.P.Rao|ExcelBooks 

5. HumanResourceandPersonnelManagement(Text&Cases) 
ByK.Aswathappa|TataMcGraw-HillPublicationCompanyLimited 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

  

 

18020401-INCOMETAXLAWANDPRACTICE Semester - 4 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse Major(Core)Courses 

Prerequisite  

 
 

 
CourseObjective 

1. Toenablethestudentstoidentifythebasicconcepts,definitionsandtermsrelatedtoIncomeTax.Toenable 
the students to determine the residential status of an individual and scope of total income. 
TounderstandTaxPlanning,TaxManagement,TaxAvoidanceandTaxEvasion. 
2. Toenablethestudentstocomputeincomeundervariousheadsnamelyincomefromsalaries. 
3. Toenablethestudentstocomputeincomeundervariousheadshouseproperty,toenablethestuden 
tstocomputeincomeundervariousheadsbusiness/profession. 
4. Toenablethestudentstocomputeincomeundervariousheadscapitalgainsandincomefromothersources 
. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours|W-Weightage 

Sr. Topics T W 

1 Introduction,IncidenceofTaxandExemptedIncomeunderIncomeTaxAct(Theoryonly) 23 26 

IntroductionandDefinitionunderIncomeTaxAct: 
1. AssessmentYear 
2. PreviousYear 
3. Person 
4. Assessee 
5. Company 
6. AgricultureIncome 
7. GrossTotalIncome 
8. TotalTaxableIncome 

ResidentialstatusofIndividual(ExamplesOnly)IncidenceofTaxofIndividual(TheoryOnly) 

2 IncomefromSalary(Examplesonly) 22 24 

ExamplesbasedonAllowances,Perquisites,Bonus,Commission,ProvidentFundanddeductionsu/s16.Generaldeductionu/s80C( 
Noretirementbenefitswillbecoveredinthechapter) 

3 IncomefromHouseProperty(Examplesonly) 23 26 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

  

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy 

ExamplescoveringSelf-occupied,Let-out,DeemedtobeLet-out,Partly&ProportionateLet- 
outpropertyonlyandDeductionU/s24. 

4 ComputationofTotalIncomeunderVariousHeads 22 24 

CapitalGains-IncomefromOtherSources. 

Total 90 100 

 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

  

 

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvaryslightlyfromab 
ovetable 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

 
 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 StudentswouldidentifythetechnicaltermsrelatedtoIncomeTax. 

CO2 Studentswoulddeterminetheresidentialstatusofanindividualandscopeoftotalincome. 

CO3 
Studentswouldcomputeincomefromsalaries,houseproperty,business/profession,capitalgainsandincomefromothersources 

CO4 Studentswoulddiscussthevariousbenefits/deductionsunderChapterVI-AoftheIncometaxact,1961 

CO5 Studentswouldcomputethenettotalincomeofanindividual. 

 

ReferenceBooks  

1. CorporateTaxPlanningAndBusinessTaxProcedures(TextBook) 
ByDr.VinodKSinghania&DrMonicaSinghania|TaxmannPublication 

2. CorporateTaxationInADynamicWorld(TextBook) 
ByPaoloMPanteghini|Springer 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

  

 

18020402-FUNDAMENTALOFFINANCIALMANAGEMENT Semester – 4 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse Major(Core)Courses 

Prerequisite  

 

 
CourseObjective 

1. Tointroducetheparticipantswiththebasicfundamentals 
2. TointroducetoolsandtechniquesofCorporateFinancialManagementinachanging,challe 
ngingandcompetitiveglobaleconomicenvironment. 
3. ToprovidetheparticipantsathoroughgroundingofFinancialmanagementconcepts 
4. UnderstandingofFinancialtermsanditsapplication 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours|W-Weightage 

Sr. Topics T W 

1 Personalfinancialplanning 23 26 

Personalfinancialplanning – 
meaning,objectives,process,TheconceptofTimeValueofMoneyanditsapplicationinfinancialplanning 

2 SourcesofFinance 22 24 

LongTerm,MediumTermandShorttermsourcesoffinanceShares,DebenturesandBonds,PublicDepositsandCommercialBanks,Int 
ernalFinancingandForeignCapital 

3 CapitalBudgeting 23 26 

MeaningandCharacteristicsofCapitalBudgetingDecisions,Significance,Process,TypesofCapitalBudgetingdecisions 
,Capitalrationing(TheoryOnly),Techniques:PBP,ARR,NPV,IRR,PI(includingexamples) 

4 WorkingCapitalManagement 22 24 

Concepts of Gross Working Capital, Net Working Capital, Fixed/ Permanent Working Capital, Fluctuating Working 
Capital,NeedsforWorkingCapital,SourcesofWorkingCapitalFinance.Factorsdeterminingworkingcapitalrequirement.Examples 
ofestimationofworkingcapitalandoperatingcycle. 

Total 90 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

  

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvaryslightlyfrom 
abovetable. 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

  

 
 ReferenceBooks  

 1. PersonalFinancewithConnectPlus(TextBook) 
ByJackR.Kapoor,LesR.Dlabay,RobertJ.Hughes,TMH 

 2. FinancialManagementI.M.Pandey(TextBook) 
ByI.M.Pandey|VikasPublication, 

 3. FinancialManagement(TextBook) 
ByPrasannaChandra|TMH,NewDelhi.|8thEdition, 

 4. FinancialManagementR.S.Kulshreshta 
ByR.S.Kulshreshta|SBPDPublications 

 5. FinancialManagementKhan&Jain 
ByKhan&Jain|McGraw-HillEducation(India)Pvt.Ltd 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto:  

CO1 UnderstandingofFinanceandbasictermsrelatedtoFinance.  

CO2 Summarizeanunderstandingoftheoverallroleandimportanceofthefinancefunction  

CO3 Applybasicfinancemanagementknowledge.  

CO4 DevelopinginsightsintotheIndianFinancialSystemandoverviewofitsrelatedelements  



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 4 

 

 

 
 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 5 

 

  

 

18010501-BUSINESSLAW Semester – 5 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.)  

TypeofCourse Major(Core)Courses 

Prerequisite  

 
 

 
CourseObjective 

1. Knowledge:Basicandbroadknowledgeinbusinesslawsinmanagement. 
2. Abilitytoapplyconcepts,principlesandtheoriestounderstandsimplebusinesslaws. 
3. Theobjectiveofthiscourseistoprovidethestudentswithpracticallegalknowledgeofgeneralbusines 
slawissues. 
4. Itaimsatprovidingarichfundofcontemporaryknowledge,timetestedprinciples,basicconcepts,emergi 
ng ideas, evolving theories, latest technique, ever changing procedures &amp; practices in 
thefieldofLaw. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours|W-Weightage 

Sr. Topics T W 

1 LawofContract 23 26 

• NatureofContract,Proposal(orOffer)andAcceptance 
• Consideration 
• Capacitytocontract 
• ConsentandFreeConsent 
• QuasiContract 
• BreachofContract 

2 ContractofBailmentandPledge 22 24 

• IntroductionofBailment 
• KindsofBailment 
• Duties&RightsofBailor&Bailee 
• TerminationofBailment 
• PledgebyNon-Owners 
• Rights&DutiesofPledgororPledgee 

3 ContractofAgency 23 26 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 5 

 

  

• DefinitionofAgent&Agency 
• DifferentkindsofAgencies 
• ClassificationofAgents 
• Duties&RightsofAgent 
• PersonalLiabilityofAgent 
• TerminationofAgency 
• PowerofAttorney 

4 LawofNegotiableInstruments 22 24 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 5 

 

  

 

CourseContent T-TeachingHours|W-Weightage 

Sr. Topics T W 

 • DefinitionanddefinitionofNegotiableinstrument 
• Featuresanddifference: 

◦ Promissorynotes 
◦ BillofExchange 
◦ Cheque 
◦ HolderandHolderinDueCourse 

• CrossingofCheques 

Total 90 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvaryslightlyfrom 
abovetable. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
Analyzeandapplyfundamentalcontractlawprinciplesinreal- 
worldscenariostomakeinformeddecisionsandresolvecontract-relatedissueseffectively. 

CO2 GainexpertiseinBailmentandPledgecontracts,enablingeffectiveapplicationoflegalprinciplesinreal-worldsituations. 

CO3 Acquirein-depthknowledgeofContractofAgencytoeffectivelynavigateagencyrelationshipsinpracticalbusinesscontexts. 

CO4 MastertheLawofNegotiableInstrumentstoboostyouremployabilityinpracticalfinancialscenarios. 

 

ReferenceBooks  

1. ElementsofMercantileLaw(TextBook) 
ByN.D.Kapoor&G.K.Kapoor 

2. TheIndianContractAct-1872(TextBook) 
ByS.N.Maheswari 

3. BusinessLaw 
ByN.D.Kapoor&G.K.Kapoor 

4. BusinessLaw 
ByS.S.Gulshan 

5. Contract 
ByAvtarSingh 

6. MercantileLaw 
ByT.JRana|B.S.ShahPrakahan 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 5 

 

  

 

18010502-TRAINING&DEVELOPMENT Semester -5 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse DisciplineSpecificElective 

Prerequisite  

 
CourseObjective 

- DevelopbeginningabilitytostudyTrainingandDevelopment. 
- Acquireknowledgerelatedtoneedassessmentoftraining. 
- Togainknowledgeaboutseveralmethodsoftraining. 
- Tounderstandcareerandcareermanagement. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours|W-Weightage 

Sr. Topics T W 

1 ContextofTraining 23 26 

• ConceptsofTrainingandDevelopment 
• NatureofTraining&Development 
• StrategicTrainingAreas 
• DifferencebetweenTrainingv/sDevelopment 
• TypesofTraining 

• AsystematicApproachtotraining 

2 DesigningTraining 22 24 

• Issues&BenefitsofNeedAssessment 
• Learningprinciples 
• TransferofTraining 
• EvaluationoftheProgramme 
• TechniquesofTraining 

3 Training&DevelopmentMethods 23 26 

• TrainingMethods 
• E-LearningandUseofTechnology 
• EmployeeDevelopment 
• SpecialIssues 
• ImpedimentstoEffectiveTraining 

4 Career&CareerManagement 22 24 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 5 

 

  

• ConceptofCareer 
• CareerStages 
• CareerPlanningandDevelopment 
• StepsinCareerPlanning 
• MethodsofCareerPlanningandDevelopment 
• FutureofCareerManagement 

Total 90 100 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 5 

 

  

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvaryslightlyfrom 
abovetable. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 
Todevelopanunderstandingoftheevolutionoftraining&amp;developmentfromatac 
ticaltoastrategicfunctions. 

CO2 
Toprovideaninsightintowhatmotivatesadultstolearnandthemostappropriatemeth 
odologiestoimparttraining. 

CO3 Tounderstandtheconceptoftrainingaudit&amp;trainingevaluation. 

CO4 Tolearnhowdesignatrainingmoduleandexecuteit 

 

ReferenceBooks  

1. EmployeeTraining&Development(TextBook) 
ByRaymondAndrewNoe|NewDelhi,TataMcGrawHill 

2. TrainingforDevelopment(TextBook) 
ByRolfLynton,UdaiPareek|NewDelhi,SagePublicationsIndia(P)Ltd. 

3. HumanResourceandPersonnelManagement(Text&Cases) 
ByK.Aswathappa|TataMcGraw-HillPublicationCompanyLimited 

4. HumanResourceManagement:TextandCases 
ByV.S.P.Rao|ExcelBooks 

5. HumanResourceManagement 
ByP.Jyothi,D.N.Venkatesh|OxfordUniversityPress 

6. HumanResource:ManagementandDevelopment 
ByH.C.Sainy,SharadKumar|QualityPublishingCompany 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 5 

 

  

 

18020501-COSTACCOUNTING Semester - 5 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse Major(Core)Courses 

Prerequisite  

 
CourseObjective 

- ToenablestudentstoclassifycostsandprepareCostSheet. 
- ToenablestudentstoreconcileresultsasperCostandFinancialAccounts. 
- ToknowtheseveralelementsofcostsasLabour,Overheadsetc. 
- Togainknowledgeaboutpreparationofcostsheets. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours|W-Weightage 

Sr. Topics T W 

1 OverviewofCostAccountingandElementsofCost:Material 23 26 

Meaning,objectivesandadvantagesofcostaccounting;Differencebetweencostaccountingandfinancialaccounting;Costconcepts 
and classifications; Elements of cost; Installation of a costing system; Role of a cost accountant in an 
organizationElementsofCost:MaterialMaterials:Material/inventorycontroltechniques.Accountingandcontrolofpurchases,sto 
rageand issue of materials. Methods of pricing of materials issues — FIFO, LIFO, Simple Average, Weighted 
Average,Replacement,StandardCost.TreatmentofMaterialLosses 

2 ElementsofCost:LabourandElementsofCost:Overheads 22 24 

Labour: Accounting and Control of labour cost. Time keeping and time booking. Concept and treatment of idle time, 
overtime, labour turnover and fringe benefits. Methods of wage payment and the Incentive schemes- Halsey, Rowan, 
Taylor’sDifferentialpiecewage.ElementsofCost:Overheads 
Classification,allocation,apportionmentandabsorptionofoverheads;Under- and overabsorption; Capacity Levels and Costs; 
Treatments of certain items in costing like interest on capital, 
packingexpenses,baddebts,researchanddevelopmentexpenses;Activitybasedcostallocation. 

3 MethodsofCosting 23 26 

Unitcosting,Jobcosting,Contractcosting,ProcesscostingUnitcosting,Jobcosting,Contractcosting,Processcosting(processlosse 
s,valuationofworkinprogress,jointandby-products),Servicecosting(onlytransport). 

4 PreparationofCostSheet 22 24 

HistoricalCostsheetandEstimatedCostSheet,CostAccountingRecords:CostAccountingSystems,IntegratedandNon- 
Integrated,ReconciliationofCostandFinancialAccounts 

Total 90 100 

 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 5 

 

  

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvaryslightlyfrom 
abovetable. 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 5 

 

  

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 Understandtheseveralcostconceptsinvolvedinbusiness 

CO2 Recognizetheimportanceofmaterialissuesanditspricing 

CO3 Applythemethodsimplicatedincostforabetterindustrialperformance 

CO4 Construetheimpactoftheselectcostmethod 

 

ReferenceBooks  

1. CostAccounting–PrinciplesandPractice(TextBook) 
ByArora,M.N.|VikasPublishingHouse,NewDelhi. 

2. CostAccounting:TheoryandProblems(TextBook) 
ByMaheshwari,S.N.andS.N.Mittal.|ShriMahavirBookDepot,NewDelhi. 

3. CostAccounting 
ByJawaharLal|McGrawHillEducation 

4. CostandManagementAccounting 
ByRaviM.Kishore|TaxmannPublications 

5. CostAccounting 
ByPCTulsian|TataMcGrawHillPublishingCo.Ltd. 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 5 

 

  

 

18030501-CONSUMERBEHAVIOUR Semester - 5 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse DisciplineSpecificElective 

Prerequisite  

 
CourseObjective 

- ToknowthenatureandscopeofConsumerBehavior. 
- Toknowthedetailsofconsumerbehavioraffectingfactors. 
- Togainknowledgeaboutmotivation,personalityanddecisionmakingprocessofdifferentcustomers. 
- Tounderstandseveralrightsofconsumeranddifferentmarketingcommunications. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours|W-Weightage 

Sr. Topics T W 

1 IntroductiontoConsumerBehaviour: 23 26 

Definition,Nature,Scope,ConsumerBehaviour’sApplicationsinMarketing,Consumerresearchprocess– 
DefiningResearchObjectives, Collecting & Evaluating Secondary Data, Primary Research Design, Collecting Primary Data, 
Analyzing Data &ReportPreparation. 

2 FactorsaffectingConsumerBehaviour 22 24 

FactorsinfluencingConsumerBehaviour–ExternalInfluences– 
Culture,SubCulture,SocialClass,ReferenceGroups,Family,InternalInfluences– 
Needs&Motivations,Perception,Personality,Lifestyle,Values,Learning,Memory,Beliefs&Attitudes. 

3 ConsumerDecisionMakingProcess 23 26 

Types of consumer decisions, Consumer Decision Making Process - Problem Recognition - Information Search - 
AlternativeEvaluation–PurchaseSelection– 
PostpurchaseEvaluation,Buyingpatterninthenewdigitalera.ConsumerMotivation&Personality Consumer Motivation– 
Needs, Goals, Motive arousal, Maslow’s Hierarchy of Needs, Freud’s Theory ofMotivation,ConsumerPersonality–Self- 
concepttheory,PsychoanalyticTheory,Neo-FreudianTheory,TraitTheory. 

4 MarketingCommunications,DecisionMakingModels,ConsumerRights 22 24 

Marketing Communication Process, Types of Communication systems – Interpersonal, Impersonal, 
PersuasiveCommunication,ConsumerDecisionMakingModels–BlackBoxModel-Economicmodel- 
Howard&Shethmodel,ConsumerProtectionAct1986,rightsofconsumers. 

Total 90 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 5 

 

  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvaryslightlyfrom 
abovetable. 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 5 

 

  

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 LearnerswillpickuptheconceptofConsumerBehaviour,typesofConsumers,DiversityofConsumers. 

CO2 LearnerswillacquirebasicknowledgeaboutissuesanddimensionsofConsumerBehaviour 

CO3 
Learnerswoulddeveloptheirskillofunderstandingandanalyzingconsumerinformationandusingittocreateconsumerorientedmark 
etingstrategies. 

CO4 Learnerswillidentifyconsumerdecisionmakingprocessanditsapplicationsinmarketingfunction 

 

ReferenceBooks  

1. ConsumerBehaviour(TextBook) 
BySchiffmanKanukandS.RameshKumar|Pearson,LatestEdition 

2. ConsumerBehaviour,ConceptsandApplications(TextBook) 
ByLoudonandBitta|TMH,LatestEdition 

3. ConsumerBehaviourandMarketingStrategy 
ByPeter,J.P.andOlson|TMH,LatestEdition 

4. ConsumerBehavior-InsightsfromIndianMarket 
ByMajumudarRamanuj|PHI,2ndEdition 

5. ConsumerBehaviour 
ByBlackwellandEngel|CengagePublication,IndianEdition 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 6 

 

 
 

 

18020601-INDIRECTTAXLAW Semester - 6 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse Major(Core)Courses 

Prerequisite  

 
CourseObjective 

- Thiscourseaimstoprovideknowledgeontheindirecttaxes. 
- Tofamiliarizethestudentswithrecentchangesinindirecttaxes. 
- TogaindetailknowledgeaboutGSTandcollectionof GST. 
- TounderstandtheconceptofCustoms. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 IntroductiontoGoodsandServicesTax(GST) 23 26 

Indirect taxes – Meaning and Nature and types of indirect tax, The constitutional framework of Indirect Taxes before GST, 
SpecialfeaturesofIndirectTaxes-Contributiontogovernmentrevenues,AdvantagesandDisadvantagesofIndirectTaxes., 
Rationale for GST, Structure of GST, Need for GST in India. 

2 LevyandcollectionofGST 22 24 

Taxableevent-“Supply”ofGoodsandServices;PlaceofSupply:Withinstate,Interstate,ImportandExport;Timeofsupply; Valuation 
for GST- Valuation rules, taxability of reimbursement of expenses; Exemption from GST: Small supplies and Composition 
Scheme; Classification of Goods and Services: Composite and Mixed Supplies. 

3 InputTaxCredit 23 26 

Basicconcept,simpleillustrationsoncalculationofGSTandInputTaxCredit,OrderofAdjustmentofInputtaxcreditagainst output 
CGST, SGST, IGST. 

4 Customs 22 24 

BasicConceptsIntroduction,Definitions,CircumstancesofLevyTypesofDuties:BasiccustomsdutyIGST,Protectiveduties 
Safeguard duty Countervailing Duty on subsidized articles Anti-dumping duty. 

Total 90 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 6 

 

 
 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 6 

 

 
 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 StudentswouldexplainthevarioustermsrelatedtoGoodsandServicetax(GST). 

CO2 Studentswoulddiscussthetime,placeandvalueofsupply. 

CO3 
Studentswoulddistinguishthedifferencebetweenforwardchangeandreversechargemechanismandalsotounderstand the 
difference between composite and mixed supply. 

CO4 
Studentswoulddiscussthecontentsandformatforvariousdocumentsliketaxinvoice,billofsupply,debitnote,creditnote  etc. 

 

ReferenceBooks  

1. PublicationonGSTbytheInstituteofCharteredAccountantsofIndia(TextBook) 
ByStudymaterialsonGSTbyICAI,ICSI|(www.icai.org) 

2. PublicationonGSTbytheCentralBoardofExciseandCustoms(TextBook) 
ByStudymaterialsonGSTbyICAI,ICSI|(www.cbec.org). 

3. IndirectTaxes–LawandPractice 
ByV.S.Datey|Taxmann’s 

4. AllaboutGST 
ByVSDatey|Taxmann’s 

5. GST-Howtomeetyourobligations 
ByGuptaS.S|TaxmannPublications,2017 

6. VastuandSevakar 
ByGuptaS.S|TaxmannPublications,2017 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 6 

 

  

 

18020602-CORPORATEACCOUNTING Semester - 6 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse Major(Core)Courses 

Prerequisite  

 

 
CourseObjective 

- Toenablethestudentstoacquirethebasicknowledgeofthecorporateaccountingandtolearnthe 
techniques of preparing the financial statements. 
- Tounderstandthevaluationofgoodwillandvaluationofseveralshares. 

- Togainknowledgeaboutseveralaccountofdifferentorganizations. 
- Toknowdifferentcashflowstatements. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 AccountingforShareCapital&Debentures: 23 26 

Issue, forfeiture and reissue of forfeited shares: concept & process of book building; Issue of rights and bonus shares; Buy 
backofshares;Redemptionofpreferenceshares;IssueandRedemptionofDebentures FinalAccounts:Preparationofprofit and 
loss account and balance sheet of corporate entities, excluding calculation of managerial remuneration, Disposal of 
company profits 

2 ValuationofGoodwillandValuationofShares: 22 24 

Conceptsandcalculation:simpleproblemonly AmalgamationofCompanies: Conceptsandaccountingtreatmentasper 
Accounting Standard: 14 (ICAI) (excluding intercompany holdings). Internal reconstruction: concepts and accounting 
treatment excluding scheme of reconstruction. 

3 AccountsofHoldingCompanies/ParentCompanies: 23 26 

Preparationofconsolidatedbalancesheetwithonesubsidiarycompany;RelevantprovisionsofAccountingStandard:21 (ICAI). 

4 AccountsofBankingCompanies 22 24 

Difference between balance sheet of banking and non-banking companies; Prudential norms; Asset structure of a 
commercialbank;Non-performingassets(NPA) CashFlowStatementConceptoffunds,Preparationofcashflowstatement as per 
Indian Accounting Standard (IndAS): 7. 

Total 90 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 6 

 

  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
above table. 



SubjectSyllabus 
RU-RSMS-B.COM.(HOUN.) (2020-21) 

Semester - 6 

 

 
 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

 
CO1 

Understand the fundamental of shares and debentures, develop an understanding of issue of shares and debentures, 
developconceptualframeworkofbonus,right,preferencesharesandlearnaboutissueandredemptionofshares.Construct the 
financial statements of company within the frame work of AS and interpretation of financial statements. 

CO2 
Understandconceptofgoodwillandvaluationaspectsofgoodwill,developtheprocedureinvolvedinamalgamationof companies, 
develop the procedure involved in absorption of companies 

CO3 Understandconceptandpreparationofholdingandsubsidiarycompanyaccount 

CO4 
Understandconceptandpreparationofbankingaccount,understandconcept,preparationandusefulnessofbanking statements 
and cash flow statement, to know how well a company manage its cash position 

 

ReferenceBooks  

1. FundamentalsofCorporateAccounting(TextBook) 
ByJ.R.Monga|MayurPaperBacks,NewDelhi 

2. AdvancedAccounts(TextBook) 
ByM.C.Shukla,T.S.Grewal,andS.C.Gupta|S.Chand&Co.,NewDelhi 

3. CorporateAccounting 
ByS.N.Maheshwari,andS.K.Maheshwari|VikasPublishingHouse,NewDelhi 

4. FundamentalsofCorporateAccounting 
ByAshokSehgal|TaxmanPublication,NewDelhi 

5. CorporateAccounting 
ByV.K.GoyalandRuchiGoyal|PHILearning 

6. CorporateAccounting 
ByJain,S.P.andK.L.Narang|KalyaniPublishers,New Delhi 

7. FundamentalsofCorporateAccounting 
ByBhushanKumarGoyal|InternationalBookHouse 

8. CorporateAccounting 
ByP.C.TulsianandBharatTulsian|S.Chand&Co.,NewDelhi 

9. CorporateAccounting 
ByAmitabhaMukherjee,MohammedHanif|McGrawHillEducation 
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18020603-INTERNATIONALFINANCE Semester - 6 

Course BachelorofCommerce(Hons.)(B.Com.(Hons.))  

TypeofCourse DisciplineSpecificElective 

Prerequisite  

 

 
CourseObjective 

- ToacquaintthestudentswithfundamentalconceptsofInternationalFinance. 
- TounderstandtheExchangeRateSystemsanditsseveraltools. 
- TogainknowledgeaboutdifferenttechniquesandstrategiestomakeInternationalfinance-related 
decisions. 
- Toknowthewaysortheprocessofforeigninvestments. 

 

TeachingScheme(ContactHours) ExaminationScheme 

 
Lecture 

 
Tutorial 

 
Lab/Practical 

 
Credit 

TheoryMarks PracticalMarks 
Total 

Marks SEE CIA  

4 2 - 6 70 30 - - 100 

SEE-SemesterEndExamination,CIA-ContinuousInternalAssessment(ItconsistsofAssignments/Seminars/Presentations/MCQTests,etc.) 

 

CourseContent T-TeachingHours| W- Weightage 

Sr. Topics T W 

1 InternationalFinance–Overview 23 26 

GlobalizationandtheMultinationalFirm,InternationalMonetarySystem:History,Brettonwoodsystemandperiodafter 1971, IMF 
and World Bank, Balance of Payments 

2 InternationalFinancialMarkets 22 24 

InternationalBankingandMoneyMarket,InternationalBondMarket,LIBOR,InternationalEquityMarkets,ADR,GDR,EURO 

3 ForeignExchange 23 26 

TheMarketforForeignExchange,InternationalParityRelationshipandForecasting,ForeignExchangeRatedetermination and its 
mechanism, Exchange rate fluctuations- impact on foreign trade and investment, currency exposure management 

4 ForeignInvestments 22 24 

TypesandMotives,foreigninvestmentinIndia,India’sinvestmentinforeigncountries,Regulationsofforeigninvestmentin India. 

Total 90 100 

 

SuggestedDistributionOfTheoryMarksUsingBloom'sTaxonomy  

Level Remembrance Understanding Application Analyze Evaluate Create 

Weightage 16 14 14 24 17 14 

NOTE:Thisspecificationtableshallbetreatedasageneralguidelineforthestudentsandtheteachers.Theactualdistributionofmarksinthequestionpapermayvary slightly from 
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above table. 

 

CourseOutcomes  

Attheendofthiscourse,studentswillbeableto: 

CO1 DescribebasicunderstandingofInternationalfinance,foreignexchangemarketandexchangerates. 

CO2 
Applyglobalfinancingstrategiesandproposesolutionsthatwilltakeadvantageofopportunitiesintheglobalfinancial markets to the 
benefit of relevant stakeholders. 
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CO3 
Measuredifferentrisksassociatedinforeignexchangemarketandcommunicatetheirimpactonforeignexchange transactions to 
the stake holders. 

CO4 Studentswillalsounderstand&managetherisksthatMNCshavetodealwith. 

ReferenceBooks  

1. InternationalFinancialManagement(TextBook) 
ByV.V.Sharan|PHI –EEE 

2. InternationalFinancialManagement(TextBook) 
ByEun&Resnick|TataMcgrawHill 

3. ForeignExchange&RiskManagement 
ByC.Jeevanandan|Sultan Chand 

4. InternationalFinancialManagement 
ByO.P.Agrawal| Himalaya 

5. InternationalFinancialManagement 
ByE.Clark| Cengage 

6. InternationalFinancialManagement 
ByMadhuVij|ExcelBooks 

 


